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Image of China 

• What do you know about China? 
– What represent China?  
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How many Chinese cities do you know? 
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Do you know these Chinese Businessmen? 
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Chinese new innovation policies 
• In early 2006, China’s new median and long term S&T plan 

(2006-2020) 
• Objective: making China an innovation-based country in 2020 

– Increasing R&D spending to 2.5 percent of GDP 
– Increasing the contribution of S&T to the economic growth 
– Reducing over-dependency on foreign technology 
– Stepping up the output of publications and patents in major fields 

• Approach: promoting indigenous innovation; 
– Acquisition, assimilation, and innovation; 
– Integrative innovation 
– Original innovation 
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Priority Areas 

• Applied research based on the societal needs: 
– Energy, water resources, environmental protection, health, agriculture, 

manufacturing, service, and etc ; 

• Mega Projects: 
– Semiconductor manufacturing, broadband wireless mobile 

communication, nuclear power water pollution treatment, power, AIDS 
and Hepatitis, aircraft manufacturing, space exploration and etc. 

• Frontier Technologies: 
– Bio-tech, IT, new materials, new energy, space… 

• Important basic research 
– In broad areas and interdisciplinary areas. 
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Some issues: 
Chinese philosophy and culture 
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Confucianism 
• The core of traditional culture 
• Emphasize: regulation, moral, and 

personality 
• People-oriented 
• Influence over the history, social structure 

and the people of China and Asia 
• The role of Confucius: especially on 

education 
– Impact on the Chinese intellect 
– e.g. Studying without thinking leads to 

confusion; thinking without studying leads to 
laziness  
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Temple of Confucius 
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Laos: Tao Te Ching 

• Work: Tao Te Ching 
• About the nature rules, and 

methodologies to do things 
• Some theories: 

– Wu Wei: non action 
• Without intention, It manifests all 

things 
– The tangible is manifested from 

the intangible 
 

10 

Religion: 
Taoism 
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Laos: Taoism 

• About 2000 years 
• Emphasize the link between 

human and nature 
• Peaceful 
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Ancient Architectural Complex in 
Wudangshan Mountain 
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Yin and Yang 

• Moon and Sun 
• Female and male 
• Dark and bright 
• Food 
Harmony, balance  
Usage example: mostly, danger is not on the 

opposite of safety,  it hides in the safety  who 
drowned? 
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New Development Strategies in China 

• Rural area  urban  rural 
– The household contract responsibility system in 

rural area 1978 
– 1984 to Cities, individual 
– Morden agriculture 

• Eastern  western & North-eastern 
• MNCs new strategies in China: moving to 

the 2nd and 3rd tiers of cities 
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Niche Market 
Disruptive 
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From follower to leader 

• Why this happens in China? 
• Alibaba 
• Huawei 

 
• High speed train 
• Electrical vehicle 
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Rank Company Country Sales Profits Assets Market 
Value 

1 ICBC China $134.8 B $37.8 B $2,813.5 B $237.3 B 

2 China Construction 
Bank China $113.1 B $30.6 B $2,241 B $202 B 

3 JPMorgan Chase United States $108.2 B $21.3 B $2,359.1 B $191.4 B 

4 General Electric United States $147.4 B $13.6 B $685.3 B $243.7 B 

5 Exxon Mobil United States $420.7 B $44.9 B $333.8 B $400.4 B 

6 HSBC Holdings United Kingdom $104.9 B $14.3 B $2,684.1 B $201.3 B 

7 Royal Dutch Shell Netherlands $467.2 B $26.6 B $360.3 B $213.1 B 

8 Agricultural Bank 
of China China $103 B $23 B $2,124.2 B $150.8 B 

9 PetroChina China $308.9 B $18.3 B $347.8 B $261.2 B 

9 Berkshire 
Hathaway United States $162.5 B $14.8 B $427.5 B $252.8 B 
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Rank Company Country Sales Profits Assets Market 
Value 

1 ICBC China $134.8 B $37.8 B $2,813.5 B $237.3 B 
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China Construction Bank China $113.1 B $30.6 B $2,241 B $202 B 

8 Agricultural Bank of China China $103 B $23 B $2,124.2 B $150.8 B 

9 PetroChina China $308.9 B $18.3 B $347.8 B $261.2 B 

11 Bank of China China $98.1 B $22.1 B $2,033.8 B $131.7 B 

26 Sinopec-China Petroleum China $411.7 B $10.1 B $200 B $106.9 B 

54 Bank of Communications China $43.5 B $9.4 B $846.4 B $56.7 B 

83 Ping An Insurance Group China $51.1 B $3.2 B $456.2 B $57 B 

101 China Merchants Bank China $28.4 B $7.3 B $547 B $44.1 B 

106 China Life Insurance China $63.2 B $1.8 B $304.6 B $79.9 B 
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Rank Company Country Sales Profits Assets Market 
Value 

118 Nordea Bank Sweden $23.2 B $4.2 B $892.6 B $47.1 B 

210 Volvo Group Sweden $46.7 B $1.7 B $50.4 B $31.9 B 

243 SEB Sweden $14.4 B $1.8 B $376.8 B $23.5 B 

247 Svenska Handelsbanken Sweden $11.5 B $2.2 B $367 B $28.2 B 

265 Swedbank Sweden $10.9 B $2.2 B $283.8 B $27.4 B 

286 TeliaSonera Sweden $16.1 B $3.1 B $38.1 B $31 B 

292 Ericsson Sweden $35 B $0.9 B $40.4 B $44.1 B 

481 Atlas Copco Sweden $13.4 B $2.1 B $12.5 B $35.2 B 

486 H&M Sweden $18.1 B $2.5 B $8.8 B $59.8 B 

505 Sandvik Sweden $15.2 B $1.2 B $16 B $20.5 B 
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