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“Whereas scientists investigate today to
discover explanations for what already
is, designers invent tomorrow—they
create something that isn’t. To get to
growth, we have to create something in
the future that is different from the
present.”

(Liedtka & Ogilvie, 2011)
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Parform Economic Analysis

Benchmark Competitive Products

Build and Test Models and Prototypes

Ulrich & Eppinger, 1995 (in Dubberly, 2008)
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LIKE IRl

Kumar, 2003 (in Dubberly, 2008)
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Brennan, ca 1990 (in Liedtka & Ogilvie, 201 1)
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PROCESS

/

IMPLEMENTATION

Getting ideas out
into the world.

Adapted from Brown & Katz, 2009
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CRITERIA

VIABILITY
[s it profitable?

Adapted from Brown & Katz, 2009
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